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1 Amplify the Destination brands

2 Align marketing channels

3 Engage, delight and build advocacy

4 Innovative visitor experiences

Strategic Focus



Marketing and PR Team

PR & Communications Marketing Operations Digital Channels

Deliver the PR Strategy Deliver the Marketing Campaigns Deliver the Digital Strategy

Brand/Awareness CRM Website Management and Development

Internal and Stakeholder 
Communications

Acquisition and Retention (Partnership) Social Media (Engagement and Retention)

Destination brands

Seafront (incl: Leave only Footprints and Beach Lodges)

Festival Marketing 

Group and Coach Travel 

Industry Liaison (DMB, BTMG, BCPAG, PMG, BIDs, BAHA, Transport 
Group, DTA, Visit Dorset, Visit Britain, TSE)

Tourist Information/visitor services 
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Total News Value £6.69m

News Reach 94.7m

PR and Media



Media Coverage

Right click image and change 

picture. Right click image and change 

picture.



Print/online coverage: 3,665 Broadcast outlets: 27

National papers/ Broadcast value: £523k 

consumer magazines: 619

Broadcast reach: 54.3m

Media value: £6.5m

Print reach: 43.5m

Press/blogger trips: 27

PR and Media
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Bournemouth - visitors up 20% YoY Poole - visitors up 25% YoY

Digital









#LoveBournemouth

Audience – 123k

Reach – 16.2m

Engagement – 2.6m

Social Media - Bournemouth



#LoveXchurch

Audience – 4,252

Reach – 502,889

Engagement – 48,398

Social Media - Christchurch



#LovePoole

Audience – 32k

Reach – 4.4m

Engagement – 768k

Social Media - Poole
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• Coach Friendly Status – Bournemouth and Poole 

• Dedicated exhibition group attending major group travel shows to represent the destination with Partner 

businesses

• Membership to Coach Tourism Association and Inbound UK

• Joint TSE campaign promoting destination to group organisers in China

• Produced dedicated Group and Coach Travel Guide and newsletters

• Strategic campaigns in relevant group and coach travel publications

Group and Coach Travel





• Christmas Tree Wonderland

• Bournemouth Air Festival 

• Bay Run

• Pool Quay events – Rockley Park Summer Time Spectacular, Quay for My Car, Dream Machines, Folk on 

the Quay, Vintage Poole

• Christchurch Food Festival

• Plus hundreds of festivals across Bournemouth, Christchurch and Poole

Event Marketing 





• 187 Tourism partners across Bournemouth, Christchurch and Poole

- 67    Accommodation

- 101   Attractions/Retail

- 19     Food and Drink

• All monies obtained from the Partnership are utilised to fund destination campaigns and activities

• 2020 Partnership planning in progress 

Tourism Partnership



tourism.marketing@bcpcouncil.gov.uk

pr@bcpcouncil.gov.uk

Stay in touch

Partner resource

business.coastwiththemost.com



Here to help

Partnership – Vivien and Sarah

Group and Coach – Sheena and Sam

Website – Will and Adam

Social Media – Sam

PR – Nick and Michelle

Thank you and enjoy lunch


