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9 : Photography

Branding of Bournemouth : a framework

http://imagelibrary.bournemouth.co.uk

You will now be able to browse and use a number of images.

Please credit all images to Bournemouth Tourism. These images are 

only to be used in the promotion of Bournemouth as a tourism 

destination and not for commercial purposes or benefit.

Strong, vibrant photography is key to demonstrating what 

Bournemouth has to offer and what Bournemouth is about.

The photo library is available to Tourism businesses in membership 

of Bournemouth Tourism for use to promote Bournemouth.

Please visit the link shown to the right, where you can then

download images from a wide choice online.







10 : The Bournemouth logo

Branding of Bournemouth : a framework

Bournemouth Tourism has only one logo - although it is available in 

several formats.

Do NOT attempt to create your own version of the logo EXCEPT 

where this is unavoidable, for example when the logo is being 

traditionally signwritten. Logos are available in electronic format by 

filling in the logo request form within the Logo Guidelines document. 

Hard copy logos are also available.

The document explains how the logo should be used in various 

applications, with detailed information on permissible sizes, 

protection zones and full CMYK and pantone colour breakdowns.

To request your free Logo Guidelines document, please contact the 

Bournemouth Tourism PR Team on 01202 451747.

The Bournemouth Tourism logo is one of our most valuable 

marketing assets.

Why do we need it?

Because it acts as a signature, authenticating and validating any 

marketing material, service or product as representing the true values 

and qualities of the Bournemouth holiday experience.

To ensure that we get maximum leverage and power from our logo 

and to make certain that its impact is not diminished by misuse, 

Bournemouth Tourism have produced a Logo Guidelines document 

that sets out in detail exactly how - and how not - to use the logo.
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11 : How the brand values are being applied

Branding of Bournemouth : a framework

The words shown in the montage facing 5 : Brand Values in this 

document (an excerpt of which is shown above) illustrate the type of 

language suggested - with key attributes “Warmth”, “Beauty” and 

“Different Experiences” backed-up by a number of supporting 

buzzwords and soundbites.

Without being over-proscriptive, a selective use of clean, modern 

and friendly typefaces underpins this application of brand values - 

with a preference for the Futura (in which this document has been 

set) and Helvetica font families. Where possible, it is recommended 

to adhere to just one font (in various weights and sizes) within any 

given publication.

Bournemouth’s brand values are already being very effectively 

applied by many of the businesses reliant on promoting the town as 

a destination of choice to both domestic and global audiences.

A combination of carefully chosen words and images interspersed 

throughout advertising, brochures, web pages and all other 

promotional media help build a perceptual model of Bournemouth 

in the minds of our diverse target markets.

Consistency in - and repetition of - the key words, backed-up by a 

variety of strong, vibrant photography from Bournemouth Tourism’s 

extensive image library, is the key.
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